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Who We Are

Wilmar International Limited, founded in 1991 and P World's largest processor and merchandiser of palm and lauric oils

headq uartered in S]nga pore, is Asia's |eading agribusiness ) China: Largest edible oils refiner, specialty fats and oleochemicals manufacturer as
group. We are one of the Iargest companies by market well as leading oilseed crush.er. pr?ducer of consumer pack oils, flour and rice and
o A A A one of the largest flour and rice millers
Cap|tal|sat|on listed on the Smgapore EXChange- ) Indonesia & Malaysia: One of the largest oil palm plantation owners and the
largest palm oil refiner and palm kernel and copra crusher, specialty fats,
Our business activities include oil palm cultivation, oilseed oleochemicals and biodiesel manufacturer as well as the largest producer of
4 . . e . . branded consumer pack oils and third largest rice miller in Indonesia
crushing, edible oils refining, flour and rice milling, sugar i : . :
. . . India: Largest branded consumer pack oils, specialty fats and oleochemicals
mlllmg and  refi ning, manufacturi ng of consumer producer and edible oils refiner as well as leading ocilseed crusher, sugar miller and
products, ready-to-eat meals, central kitchen products, refiner
specialty fats, oleochemicals, biodiesel and fertilisers as Africa: One of the largest investors in oil palm plantations, one of the largest edible

oils refiners and producers of consumer pack oils, soaps and detergents
Vietnam: Largest edible oils refiner, specialty fats manufacturer and oilseed
crusher, leading flour miller and grains value-added processor and leading

well as food park operations.

Supported by a multinational staff force of about 100,000 producer of branded consumer pack oils, rice, flour, sauces and condiments

pe0p|e’ our operations span over 1,000 manufacturing Australia: Largest.raw sugar producer and refiner, a leading merchandiser of
| loball d ted b t a consumer brands in sugar and sweetener market and largest manufacturer of

p‘an'Fs g obally an are_ suprr e .y an ex §n5|ve bread, spreads and sauces

distribution network covering China, India, Indonesia and Europe: Leading refiner of tropical oils

some 50 other countries and regions.

Key Stock Information Investment Merits

(As at 31 December 2023) Y» Global Operating Scale and Distribution Reach
Stock Coﬁie : F34.5I (SGX), WLIL.SI (Reuters) Operations in more than 30 countries, supported by a multinational
Share price . :5$3.57 staff force of about 100,000 people and over 1,000 processing
Shares outstanding 16,242.73 million plants. With an extensive distribution network, our products are
Market cag:tahsatlon 1 $$23.29 billion sold to more than 150 countries globally.
52-week High (4 Apr 2023) :5$4.27 » Large-scale Integrated Business Model
52-week Low (23 Oct 2023) :5$3.40 Strategic locations close to raw material sources, road and rail
systems and end markets.
» Experienced Management Team
‘Key S ha rEhO I d e I"S Highly capable, committed and motivated team with in-depth
T understanding of rapidly evolving local markets.
- » Leading Brands
Over 100 brands across the world, with leading positions in China,
India and Indonesia.
» Growing Demand for Quality Agriproducts
Asia’s rising affluence and rapid urbanisation will drive demand for
hlgh quallty agriproducts.
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DISCLAIMER: While Wilmar has made every attempt to‘ensure that the ififformation contained in th factsheet has been obtairied from réliable sources, Wilmar is not resbonsnole for any errors or omissions,
o for the results obtained from the use of this information. All information in this factsheet is provided "as is” , with no, assumnce of completeness, accuracy, timeliness or of the results obtained from the use
of this information, and without warranty of any kind, express or implied, including, but not limited to warranties of pévfprmance merchantability and fitness for a particular purpose. N \



