NEWS RELEASE

WILMAR PUBLISHES SUSTAINABILITY REPORT 2015 THAT FOCUSES ON
DRIVING VALUE
Singapore, 6 September 2016 - Wilmar International Limited (“Wilmar” or “the Group”) is
pleased to announce the publication of its Sustainability Report 2015. Titled “Focused on
Driving Value”, the Group’s fourth Sustainability Report centres on a commitment to value
creation through sustainable business practices.

The Report documents the progress the Group has made in the last two years under review.
Wilmar has been working closely with its suppliers, partners, non-governmental organisations
(NGO), local communities, and government agencies to implement its Integrated Policy of “No
Deforestation, No Peat and No Exploitation” (NDPE) to steer the palm oil industry towards
responsible and sustainable practices.

In particular, Wilmar has achieved many notable industry firsts:
•

First to launch a sustainability dashboard

•

First to publish full list of crude palm oil suppliers online

•

First to disclose traceability to mills

•

First to launch a specific grievance procedure

“The last two years has been an enriching journey. We have worked hard to take large steps
towards turning our policy aspirations into a reality but we also recognise that much remains to
be done, including the development of a clear means to measure and track the progress of
sustainability commitments to assess its effectiveness in reducing actual deforestation,” said
Wilmar’s Chief Sustainability Officer, Mr Jeremy Goon. “In 2016, we continue to engage with our
partners and stakeholders to uphold our NDPE aspiration, and focus on driving sustainable value
to our business, the environment and society.”

Mr Neil Judd, co-founder and director of Proforest, a non-profit group that supports organisations
to implement their production and sourcing commitments, provided an independent opinion on
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the materiality and responsiveness of this Report. He commented, “Wilmar continue to deserve
great credit for their sustainability leadership in the palm oil sector. This 2015 Sustainability
Report summarises many of the strengths that Wilmar have demonstrated since the launch of
their NDPE policy in 2013, and itself is a reflection of the company’s ongoing commitment to
transparency. Given the acknowledged sector transformation objective, Wilmar’s task now is to
convert the scale and complexity of the challenge represented by their third-party suppliers into
a set of practical and feasible measures that can be implemented and reported on.”

The Report follows the reporting guidelines in accordance with the Global Reporting Initiative
(GRI) G4 principles which place the concept of materiality at the heart of sustainability reporting.
EY performed limited assurance procedures on selected information disclosed in the Report.

Wilmar’s Sustainability Report 2015 is available here.
--- END ---
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About Wilmar
Wilmar International Limited, founded in 1991 and headquartered in Singapore, is today
Asia’s leading agribusiness group. Wilmar is ranked amongst the largest listed
companies by market capitalisation on the Singapore Exchange.

Wilmar’s business activities include oil palm cultivation, oilseed crushing, edible oils
refining, sugar milling and refining, manufacturing of consumer products, specialty fats,
oleochemicals, biodiesel and fertilisers as well as rice and flour milling. At the core of
Wilmar’s strategy is a resilient integrated agribusiness model that encompasses the
entire value chain of the agricultural commodity processing business, from origination
and processing to branding, merchandising and distribution of a wide range of agricultural
products. It has over 500 manufacturing plants and an extensive distribution network
covering China, India, Indonesia and some 50 other countries. The Group is backed by
a multinational workforce of about 92,000 people.

Wilmar’s portfolio of high quality processed agricultural products is the preferred choice
of the food manufacturing industry, as well as the industrial and consumer food
businesses. Its consumer-packed products occupy a leading share in its targeted
markets. Through scale, integration and the logistical advantages of its business model,
Wilmar is able to extract margins at every step of the value chain, thereby reaping
operational synergies and cost efficiencies. Wilmar remains a firm advocate of
sustainable growth and is committed to its role as a responsible corporate citizen.
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